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Marketing Tips for the 
Untrained Accountant/Marketer  

 Many accounting firms employ marketing specialists to handle their 

branding and the way they present themselves in the marketplace. But 

a trained marketing specialist might be a luxury you can't afford. That 

doesn't mean you can't put on a marketing hat yourself, even if you 

have no training in this area. Common sense and good tips can go a 

long way to your marketing success!  
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 3 Reasons to Offer Business Advisory 
Services  

 

  

Helping clients do better business is always a win-win situation, but 

in particular, there are three primary reasons why firms are shifting 

toward value-added advisory services.  

   
 

 Too Much To Do, All the Time?  

 

  

A growing number of accounting professionals face too many 

interruptions, have too much to do, and not enough time to do it. If 

this happens to be your lot, and you've been looking for solutions, 

you'll find some here.  

   
 

 Seven Steps to Perfect Firm Marketing  

 

  

Marketing is challenging, whether you're a seasoned professional 

or the designated marketing person in your firm because there's no 

one else to do the job. John Jantsch, president of Duct Tape 

Marketing, shares his strategies.  

   
 

 

 

 

 As much as possible, 

refrain from adding 

items to your to-do list 

to be handled during 

that same day. 

Sometimes, this is 

unavoidable, but as 

often as you can, stick 

with the items that you 

first mapped out the 

night before or early in 

the morning.  

Read more  

- Jeff Davidson, 

Breathing Space 

Institute  
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