
     accountingWEB  See this as a webpage instead  
 

 
  

 

 

 

 

August 20, 2012  
 

   

  

   

 

 

 

Marketing Your Firm to Success  

 Information and resources abound (AccountingWEB being one of those 

resources) that can teach you and help you market your firm and boost 

its success. But there's one important aspect of marketing that you 

might not have considered – making sure your staff is on board with 

any and all of your marketing strategies. Because your employees, no 

matter what their role in the firm, interact with both current and potential 

clients in one way or another, it's key that they understand the aspects 

of your marketing campaigns, including how your firm's success will 

benefit them as well.  

Read more  
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 CCH Launches New Marketing Resource 
Center  

 

  

CCH Small Firm Services has launched its Marketing Resource 

Center, a tool designed for tax and accounting professionals who 

are looking for ways to grow their business and to increase their 

marketing knowledge.  

   
 

 How's Your 'Other' Audience?  

 

  

Often, your staff will take your marketing message to customers 

and prospects, and they're almost certainly the ones who will 

deliver on the promises your marketing campaign makes. Take 

some concrete steps to make sure they get it.  

   
 

 IPA Report on the Largest US Accounting 
Firms  

 

  

The Platt Group, publishers of INSIDE Public Accounting (IPA), has 

released the twenty-second annual report on the nation's largest 

100 accounting firms.  

   
 

 

 

 

 Nurture your 

professional contacts, 

bank managers in 

particular. Copy them 

on all your marketing e-

mails and call them 

regularly. Many firms 

report that referrals from 

banks are a major 

source of new business 

for them. 

Read more  

- Finola McManus, 

owner of Practice 
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